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At DX3 we understand that digital content is one of the most effective methods to engage and interact with
today’s consumers. Specifically our access to premium content combined with our online and mobile
fulfilment platform allows us to deliver ‘free’ entertainment content directly in to the hands of your customers.
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TECHNICAL Implement our platformin the CONTENT Ingestion and refreshment of
INTCLYNIO Ml  context of your existing campaign MANAGEMENT °°“;'_~”|“t for both online and
mobile
MOBILE + Market leading expertise in CAMPAIGN Detailed stats and reports for
ON-LINE delivering products to mobile customer activity and
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DELIVERY and PC’s transaction patterns
CONTENT DX3 manages the licensing BESPOKE DX3 can work with you to
RIGHTS reqwrernents to ensure LICENSING acquire specific digital rights to
CLEARANCE protection of copyright holders match your needs
BESPOKE DX3’s technical expertise enables O Our c.f.xperien.ce 3”0W_5 usto )
DIAV/ANOIY/IZ\ 1M us to deliver bespoke solutions provide detailed advice on using
content across all digital media
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Infospace(Virgin Mobile), Eircom, EMAP, Warner, Sony BMG, EMAP, IPC, ITV, Universal
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